


ABOUT THE CLIENT
The Saptha Brand Name is the brainchild of Mr S. Nagaraju, popularly known as S. N Raju. An Alumnus of 

the prestigious SIT Tumkur in the year 1992, the Founder leveraged on his extensive expertise in the area 

of pump solutions and dreamt of an entrepreneurial venture which today prides of 4 strong verticals, fully 

equipped with resources and committed to meet the needs of customers in the areas of advanced 

technologies with an endeavour to promote Environmentally friendly, energy Efficient, reliable and 

sustainable solutions in diverse engineering verticals. The organisation prides of several prestigious 

awards and strategic associations besides a large base of satisfied customers.

They are powered by a team of Grundfos trained Engineers who are specialists in Energy audit, Maintenance 

Contracts and Allied Services. Our Service and Maintenance offering covers a range of plans to keep your machine 

in thorough working condition all through the year. Our Advanced In-house Test bed facility for testing and auditing 

of pump performance helps us to go the extra mile in providing the best in quality services to the Clients.



WE'VE DEVELOPED AN APPROACH TO 
SHAPING DIGITAL/ ONLINE STRATEGIES 

FOR OUR CLIENTS

That results in defining prioritized, cost-effective
solutions that deliver a measurable Return on 

Investment (ROI) via paid, owned, earned & social 
media channels.



SOCIAL MEDIA



The Social Media accounts we managed for 
Saptha. 



Social Media Strategies & Management

As this market is full of challenging factors but we did a great job by facing 
and getting solutions for all of them. We made Strategies keeping in mind 
that we have to build a trust & maintain a relationship with our customers by 
providing them best possible solutions.

● Developing Content & Marketing Strategy
● Managing Influencer Marketing Campaigns
● Respond to Comments and Messages
● Maintaining a Social Media Calendar
● Management of Followers and Engagement On Various Platforms
● Deliver Monthly Reports
● Run Social Media and Google Ads Campaigns
● Staying Up To Date With Social Media Updates and Trends
● Finding Out the Right Target Audiences
● Analysis of Competitors



Some Social Media Insights

Facebook Reach: 28.2K, a 114.4% 
increase.
Instagram Reach: 54.8K, a 2.5% 
increase.
Facebook Visits: 2.1K, a 6.0% 
increase.
Instagram Profile Visits: 2.7K, a 
10.5% increase.

Positive Growth: Increased reach and visits on both platforms.
Higher Engagement on Instagram: Reach of 54.8K vs. Facebook's 28.2K.
Effective Campaigns: Activity spikes indicate successful content.
User Interest: 10.5% rise in Instagram profile visits.



Social Media Design Work

Visit for more:- https://www.instagram.com/saptha.group?igsh=MWVkMzRmNTRoZTZqeQ==

https://www.instagram.com/saptha.group?igsh=MWVkMzRmNTRoZTZqeQ==


Social Media Story Design Work 



Customer’s Queries.



Linkedin Posts.



PAID MEDIA



Objectives of Meta Ads:

● Brand Awareness

○ Increase Awareness by showcasing the unique qualities of the product using 

compelling creatives and ad copies across Facebook and Instagram platforms.

● Lead Generation - WhatsApp Enquiries 

○ Generating Qualified leads to increase the sales.



Types of campaign

● Awareness

○ To increase brand awareness and visibility

● Engagement Campaign

○ CTA -  To generate Whatsapp Enquiries

● Lead Generation Campaign  

○ To get calls



We have reached more 3 Lakh people via META Ads and generated

● 551 WhatsApp message enquiries

● 39 Call confirmation clicks

Campaign Performance



Best Ad Creatives





CONTACT US
FOR ALL YOUR DIGITAL MARKETING NEEDS.

+91  8792381091

admin@aimglobal.digital

www.aimglobal.digital


